


Yearning as a deadweight for change



-òHappy chickens sell easilyó
-Why we should learn from marketing: feelings converted
into values and needs: òInvestment in Tomorrowó benchemarks the
use of values in effective marketing
-Decisions of prioritazation in everyday
Situations : Experiences , Feelings, Perception , 
Conduct, Desires .



- Pedagogical impotence and the
unsatisfactory nature of instructive
models






